
Baby you can
drive my car
Drivers for the

adoption and
sustainable use

of community
car-sharing

Sell the lifestyle
Take Home Messages

Info helps, but it's not enough

No car, more share
Car-sharing and car-selling are connected, but

users want alternatives such as public
transport available to take the step to share.

This is who I am Liveability

SHARED  WHEELS  -  A  PHD  ROAD
TR I P  W I TH  M I CHELLE  LOHMEYER

Auto van de Straat Safe and Easy

This is who I am

MoneyMirror, mirror in
the car, what do

our mobility
choices say about

who we are?
Self- and social-

signalling in
mobility

Shoul I share or
should I own?
Understanding

the role of
financial

(mis)perceptions
in car-sharing

turnover 

Does money push people out of  car-
sharing and can changing the narrative

pull  them back?
What  do  our  t rave l  cho ices  say
about  us  and  who  is  l i s ten ing?

B y  u n d e r s t a n d i n g  h o w  p e o p l e  w a n t  t o  p r e s e n t
t h e m s e l v e s — b o t h  t o  o t h e r s  a n d  t o  t h e m s e l v e s — w e  c a n

c r e a t e  m o r e  p e r s o n a l  a n d  r e l a t a b l e  c a m p a i g n s  t h a t
m a k e  m o b i l i t y  c h o i c e s  l i k e  c a r - s h a r i n g  m o r e  a p p e a l i n g

Who do I wantto be?
Who am I tothem?

SHARED  CAR

MY     CAR

B y  s t u d y i n g  p e o p l e ' s  p e r c e p t i o n s  a b o u t  t h e  f i n a n c i a l
a s p e c t s  o f  c a r - s h a r i n g ,  w e  c a n  a d j u s t  h o w  c o s t s  a r e
s h o w n — h e l p i n g  p e o p l e  s e e  t h a t  o w n i n g  a  c a r  m a y  n o t

b e  a s  c h e a p  a s  t h e y  t h i n k .

SHARED  CAR

MY     CAR

Pain of Paying
-----

One large amount
for each trip

It's not so much money
----

Some regular expenses,
some occasional

expenses, and some
invisible expenses
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Is a car-sharing initiative in which three
groups of people tested car-sharing over
a nine-months period. Sixteen participants
completed three questionnaires and
shared their experiences.  

Results

Focus campaigns on convenience, identity
and neighbourhood benefits — not just the
mechanisms of car-sharing like money. 

People need information about the logistics of
car-sharing — but lifestyle motivates.

Ensure early experiences with car-sharing are
positive — impressions are made quickly and

they last.The motivations to participate in car-sharing

User ratings of car-sharing attributes
This graph shows how people rated
various car-sharing attributes. The
red line represents responses from a
survey, while the other lines reflect
ratings from participants in the Auto
van de Straat initiative. Overall,
participants’ ratings remained fairly
stable, suggesting their initial
expectations were quite accurate.
An  exception is the financial
aspect, which was rated less
positively over time, indicating that
participants may have expected it
to be more affordable than it turned
out to be. Survey respondents
generally gave slightly lower ratings
than initiative participants, likely
because the survey included people
who had never tried — or did not
intend to try — car-sharing.

First impressions drive decisions


